Curriculum in Area Studies – Europe / EASY Program


BUSINESS, GOVERNMENT AND THE GLOBAL ECONOMY 

The aim of this course is to analyse the key factors that affect the competitive position of a nation by investigating the economic forces that drive trade integration and how globalisation is changing the macroeconomic scenario. A strong emphasis is placed on the role of government and international institutions in regulating trade and financial flows and in setting the needed standards. (3 credits)
INTERNATIONAL FINANCIAL MARKETS 

The value of daily foreign exchange trading is more than one hundred times the value of annual international trade transactions (goods and services). International financial markets generate capital flows that determine exchange rate movements and affect key macroeconomic variables in open economies, such as production, inflation and unemployment. The course addresses these topics by looking at empirical evidence and theoretical developments.(3 credits)
INTERNATIONAL RELATIONS AND THE EUROPEAN UNION 

The aim of the course is to analyze the European security environment from both a theoretical and an empirical perspective. As a result, attention is focused not just on the European Security and Defense Policy (ESDP), but first and foremost on the security context surrounding the European Union. Several questions are raised, in particular: are the existing theories of International Relations and European Integration helpful in comprehending security challenges? Which threats or risks are credible, and how should they be dealt with? If, as many argue, the EU lives in a Kantian world, the same definitions of security and security challenges must be questioned. Special attention is devoted to the peculiar nature of the European Union and its efforts to develop a defense capability of its own. (3 credits)

INTERNATIONAL RELATIONS AND THE MIDDLE EAST 

In recent years, the Middle East has arguably established itself as the center of international politics, or at the very least, as the region that no international actor can afford to stay away from. The course explores the politics of the ‘plural’ region of the Middle East from an international perspective, focusing on its features and on the key problematic issues, and emphasizing its relationship with the West, itself a plural entity, and especially with Europe and the European Union. (3 credits)
THE ITALIAN ECONOMY: FROM THE “ECONOMIC MIRACLE” TO THE EUROPEAN MONETARY UNION

The Italian economy flourished at the end of the 19th century; however, Italy was a late-comer in economic development. After World War II, the Italian economy became one of the most dynamic economies in the Western world, together with Germany and Japan. In the 1950s the rate of growth of Italian Gross Domestic Product reached 7% so that by the early 1960s the employment rate was as low as 2.5%. The “economic miracle” and catching up with more industrialised countries had occurred. (3 credits)
TOTAL BUSINESS COMMUNICATION 

The concept of total business communication is based largely on the necessity for the business to present itself in a transparent way while also pursuing its economic goals. Total business communication represents the most extensive configuration of communication in the corporate environment. As such, it includes any other configuration, such as advertising, promotion or integrated marketing communication. (3 credits)
THE POLITICAL ECONOMY OF EUROPEAN INTEGRATION 

2007 marked the 50th anniversary of the Treaty of Rome, which established the European Economic Community (EEC). Since then, the process of European integration has developed based on two main threads. Some member countries have given up national currencies and adopted a single currency, the Euro. These countries take part in the European Monetary Union (EMU), characterized by a unified monetary policy. From the economic point of view, therefore, the European integration takes the form of a two-fold process of trade liberalization and monetary unification.  From the political viewpoint, on the other hand, a progress of gradual enlargement has widened the membership of the EU from the original six members to the current 27. (3 credits)
STRATEGIC MANAGEMENT OF SMALL AND MEDIUM ENTERPRISES: THE ITALIAN PERSPECTIVE  

It is common knowledge that Small and Medium Enterprises (SMEs) are the pillars of the Italian economic system, but few know their main characteristics, how they are run, how often they cooperate in local specialized systems (districts) and how they compete in the markets. The course includes 20 hours in class instruction and 20 hours worth of site visits to local companies.
