Departments under Business School : 
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	Accounting

	Human Services Management and Public Administration

	Banking and Finance
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	Organization and Human Resource Management

	Operations Management and Management Information Systems

	Course Description


	Course Description 

Level 100
Level 200
Level 300
Level 400
ADMN 109
The Constitution and Public Administration    
This course seeks to examine the Constitution of the Republic of Ghana as the basic and most authoritative document under-girding the organisation and administration of Ghana. In this respect the course shall treat areas like: The concepts of the state, regime, government and bureaucracy underlying the Constitution as the cornerstones of public administration in Ghana Public Sector accountability and the Constitution State Enterprises and the Constitution Financial Provisions of the Constitution Local Government and the Constitution etc.

ADMN 110
Culture And Management    
This course seeks to bring out the impact of culture on management and managerial behaviour.  Countries have different cultures and different ways of managing economic, public and private life. These norms seeps into their management practise. Globally, American, British, and perhaps Japanese management styles and approaches have been lauded and applied in many countries.  The question is whether those approaches fit other contexts such as the Ghana or African environment?  This course raises and seeks answers to such questions.

ADMN 201
Principles Of Management    
This course presents the basis of theory and science of management. Management is an art which is best executed by the application of scientific fundamentals. The functions of management will be introduced: planning, organising, controlling, leading. This will provide a conceptual framework for students to understand the practice of management as well as the challenges and issues confronting Ghanaian management with the global context. 

ADMN 205
Financial Accounting I    
This is an introductory course intended to familiarise the students with principles and methods of accounting primarily concerned with financial data gathering and presentation in the form of general-purpose external financial statements. Specific areas include nature and purpose of accounting, fundamentals of accounting, trial balance; adjustments; bank reconciliation and the preparation of simple financial statements.
ADMN 206
Financial Accounting II    
Prerequisite: ADMN 205 Financial Accounting I. This is a continuation of ADMN 205.  It covers further considerations of the preparation of financial statements, incomplete records of businesses and non profit making organisations; specialized transactions including bills of exchange, consignments, and joint ventures; introduction to partnership and company accounts, analysis and interpretation of financial statements.
ADMIN 207
Introduction To Public Administration     
This course examines the principles and theories underlying public administration. It further analyses the unique contextual characteristics in Public Administration in Ghana. The purpose of the course is to explore the social, geographical, and economic contexts of public administration in the country.
ADMN 209
Business Mathematics     
Business mathematics is designed as a first course in mathematics for students of business administration, and fulfils two important student needs: (1) a foundation in mathematics and (2) effective methods of solving mathematical problems in business areas. The course therefore prepares students in the basic principles involved in the topics treated as well as how to apply the techniques developed in problem solving. The course is divided into two parts. Part I covers mathematical subjects commencing with the presentation of fundamental arithmetic concepts and moving on to mathematical topics in business management. Part II gives an introduction to business statistics. Students are also exposed to the use of the computer in applying mathematics to business decision-making.
ADMN 211
Elements Of Economics I
 
This course is intended to introduce students to the analysis of the basic concepts of individual’s choice on what, how and for whom to produce. Basically, theories of the consumer behaviour, production and various market structures will be discussed.
ADMN 214
Elements Of Economics II   
This course deals with the interactions within the whole economy variables and agents and the effect on economic activity. It therefore looks at the broad aggregates of economic behaviour and demand by households, firms and the government. The relevance of these interactions with respect to business is emphasized.
ADMN 301
Quantitative Methods     
Deals with the concepts and techniques of quantitative analysis commonly used in managerial decision making with focus on application. Topics include linear programming, calculus, financial mathematics, estimation theory, hypothesis testing, regression and correlation analyses, time series and index numbers.

ADMN 302
Financial Accounting IV     
Prerequisite: ADMN 305 Financial Accounting III. A continuation of the study of financial accou-nting theory and practice. Topics include the Regulatory framework, Company Accounts with emphasis on the Ghanaian Companies code, Branch Accounting (excluding foreign branches).
ADMN 303
Computer Applications in Management     
The course is aimed at making students appreciate the application of computer-based tool to a particular line of work. Since businesses gather volumes of data/information, there is a need to computerizing the filing systems to help track numerous business activities and also help managers make quick and effective decisions. The course therefore focuses on capturing, storing, and accessing information with the help of a chosen database management software such as Access.
ADMN 304
Managerial Economics                


  
Managerial Economics is designed to build on students existing knowledge of economic theory in practising economics towards becoming more competent decision-makers and managers. The course focuses on the various frameworks for analyzing business decisions through the application of economic theory to business problems. Demand analysis, forecasting and estimation, consumer behaviour, optimization techniques, both unconstrained and constrained, are treated in an applied manner that promote the development of principles applicable to general business decision-making on daily basis.
ADMN 305
Financial Accounting III    
Prerequisite: At least a grade of B in ADMN 206, Financial Accounting II. The course is an in-depth study of financial accounting theory and practice, leading to the preparation of financial statements in accordance with recent developments in accounting and reporting practices under generally accepted accounting principles. The philosophical framework of accounting is empha-sized. Topics include partnership accounting with emphasis on the Ghanaian Partnership Law and the study of specialized accounting topics such as Hire Purchase Transactions, Joint Ventures and Investments Accounting.
ADMN 306
Auditing      
Prerequisite: ADMN 305 Financial Accounting II. The course focuses on the auditor and his/her contribution to reliable financial and other data, including the following topics: internal control, evidence of transactions; basic techniques of sampling and reconciliation; legal responsibility; standards of reporting; role of internal auditor and the gathering of audit evidence.
ADMN 307
Company Law I   
Organisations function within a specific legal environment, which seeks to regulate the compliances of the firm to socio-economic aspirations of the country in which the firm is set up.  Company Law therefore exposes students to the laws and statutes to which organisations must abide. It covers issues such as the source of company laws in Ghana, the purposes of incorporation, the types of companies under the companies code and the regulation of internal matters such as meetings and resolutions.
ADMN 308
Company Law II    
Organisations function within a specific legal environment, which seeks to regulate the compliances of the firm to socio-economic aspirations of the country in which the firm is set up.  Company Law therefore exposes students to the laws and statutes to which organisations must abide. It covers issues such as the source of company laws in Ghana, the purposes of incorporation, the types of companies under the companies code and the regulation of internal matters such as meetings and resolutions.
ADMN 309
Political Setting Of Administration 
This course seeks to introduce students to basic concepts and terminologies in administration and politics, and to familiarise students with the political context of administration in Ghana. Current issues, problems and examples will be drawn from Ghana and other countries to illustrate topical material.
 

ADMN 312
Export Administration 
Export led growth has been identified by public policy as a strategy for Ghana’s development.  Nonetheless, government regulations on export and international trade and the manner in which these regulations are administered can themselves sometimes pose constraints. The peculiar export requirements of the various commodities are examined and their demands analysed. The roles of institutions concerned with the export business are discussed. Administrative incentives for enhancing exports are considered. Comparison with foreign experiences is undertaken. Finally, the respective roles of the various levels of government are discussed.
 

ADMN 313
Human Behaviour In Organisations
The most important aspects of organisations are the people: the men and women who make up management as well as the work force. The aim of this course is to provide a systematic understanding of organisational life as created by the human beings in the firm.  Students will be encouraged to understand issues such as group dynamics, individual differences, values and perceptions, organisational politics as well as interpersonal interactions.
 

ADMN 314
Introduction To Human Resource Management
This is an introductory course which exposes students to the preliminary principles of Human Resource Management. The course covers the functional areas of human resource management: recruitment, training, development, performance, compensation, resignations and retirement. It serves as a prerequisite for the other more advanced courses in HRM
 

ADMN 316
Consumer Behaviour
This course is structured to equip the student with the tools required to research into and appreciate the behaviour of consumers, particularly, “ultimate consumers”. At the end of the course, the student should be able to research and understand those actions expressed by consumers in their effort to satisfy their needs by searching for, purchasing, using and disposing of products and services, including their pre- and post-purchase evaluations. Such information is vital for the marketer/producer as well as the policy maker. The programme will include theory, and contemporary consumer behavioural issues.
 

ADMN 319
Elements Of Marketing
Elements of Marketing, as a course, is designed to teach the fundamental concepts and practice of modern marketing. The objective is to provide knowledge that will facilitate consumers’ needs and wants identification and satisfaction while achieving organizational goals and ensuring society’s well-being. Specific areas of concentration include environmental analysis, strategic planning, marketing information system and decision making, consumer analysis, product design, pricing, placing, promotion  and marketing management.
 

ADMN 321
Fundamentals Of Entrepreneurship
The main objective of the course is not only to help students develop an awareness of their entrepreneurial skills, interests, capability and potential but also to offer them the opportunity to acquire knowledge and understand concepts pertinent to inter-related areas including: entre-preneurship as a premier social process in nation building; interface between entrepreneurship and small-scale enterprises; and entrepreneurial activities and micro/macroeconomics.
 

ADMN 322
Local Government Administration
The objective of this course is to provide the student with understanding of the role and functions of local government in a modern state.  It focuses on the history and development of local government in Ghana. Special emphasis will be placed on the structure, personnel and the various recommendations that have been made for the various provision of efficient services to the public, the relation between central and local government. The problems of financing, central and local government boundaries, traditional authorities and their administration and local participation will be considered.
 

ADMN 323
Business Finance I 
This course enables students to know exactly the role of the financial manager in any organization. It equips students with the basic tools used by the financial manager for detecting and eliminating potential corporate problems and help students appreciate the importance of working capital management. In this course students will be introduced to how the financial manager makes investment decision under certainty and uncertainty. The various ways by which firms may raise funds from the financial market are analysed.
 

ADMN 324
Introduction To Production Management
The course focuses on the principles and practices related to production and service operations management. Topics covered include plant location, facility layout, capacity planning, production processes, work design, materials management, quality control, production control and associated analytical techniques.
 

ADMN 326
Business Finance II

      
This course focuses on time value of money concepts, investment valuation and decisions making under conditions of certainty and uncertainty. It is designed to develop students’ skills in the identification of viable projects through different methods of valuation and analysis. The various ways by which a firm can raise capital from the financial market is also covered.
 

ADMN 327
Labour Law
This course is a focused examination of the labour law in Ghana, past present and future considerations. It presents students with a critical understanding of the labour laws and how organisations can ensure that they stay with the law.
 

ADMN 334
Sales Management
Personal selling, as a marketing sub-function, is embedded in the promotional component.  It is a revenue-generating function which is performed by a team of sales personnel usually referred to as the “sales force”.  Owing to the unique features of the personal selling job (e.g. little or no direct supervision) it is considered necessary to equip potential sales force managers with distinct management skills, in order to ensure efficiency and effectiveness. Skills include motivation, compensation, forecasting and routing.
 

ADMN 435
Management Of Small-And Medium-Scale Enterprises (SMEs)
The objective of the course is to make students realize the vital role played by SMEs in an economy, and also to help them develop entrepreneurial thinking and motivation to start own ventures.  In addition, the course enables student to integratively apply knowledge as well as skills acquired from other functional areas of business education towards the successful management of SMEs. In sum, the student is taught to understand the activities, financing, development and management of SMEs.
 

ADMN 337
Management Of NGOs
In recent years the number and scope of non-governmental organisations, responsible for health, education, the economy and the environment, has greatly increased.  They are highly influential in communities, at the grass-roots level, in the planning and implementation of social and economic policy. The programme addresses the current role of NGOs in community development and it provides students with a learning environment that will promote and encourage the exchange of ideas and experiences.
 

ADMN 338
Principles And Practice Of Insurance



Participation in this course should enable the candidate to know the basic principles under​lying insurance contractual relationships and also to understand the processes and documen​tations involved in establishing and maintaining such relationships. The course also enables the candidate to appreciate the framework for the general conduct of insurance and reinsurance business.
 

ADMN 344
Democracy And Policy Making
The course offers an interdisciplinary approach to understanding the process by which public policy is created and implemented at all levels of government in Ghana. The course presents a six-stage model of that process involving policy initiation, estimation, selection, implementation, evaluation, and termination. Democracy as a political system is emphasised, although other systems might be included in the discussions. The emphasis is on process rather than substantive policy issues. The course prepares students to recognise, understand, and work with that process in their future work.
 

ADMN 345
Introduction To Insurance
The objectives of this course include providing basic knowledge about fundamental issues in insurance. These include the development of insurance, the ability to explain the concept of insurance and to distinguish this from similar institutions. Insurance shall also be examined within the general framework of the risk mana​ge​ment process. This course also aims at examining the insurance market including those determinant factors, which impact on the behaviour of the market participants. 
 

ADMN 400
Long Essay




The long essay at the undergraduate level is designed to help students appreciate the concept of research. Indeed students undertake research of their own under the guidance of a supervisor. The aim of the course is to help the students learn to organize their ideas and thoughts coherently and logically. As a first step in long essay writing, students write a proposal and build upon it to embrace broader issues such as literature review, methodology, including data collection and analysis. Students then discuss the analysed data and draw logical conclusions based on the analysis and discussions.  
 

ADMN 405
Financial Accounting V 
Prerequisite: ADMN 302 Financial Accounting IV. A study of how group accounts is prepared (consolidations), expansions of companies including the purchase of business and amalgamations; capital reorganisation schemes and financial statement analysis.
 

ADMN 406
Business Policy
This course deals with the whole area of strategy and strategic management. It develops the ability to examine the business environment, consider the threats and opportunities and considers how to come up with policies which will enable the business to survive, grow and expand. Key to this course is a consideration of how the business can formulate functional policies for each area of its operation.
 

ADMN 407
Cost Accounting I 
Prerequisite: ADMN 302 Financial Accounting IV. The course is about the study of the basic principles of cost determination for, and control of, manufacturing and distributing activities. Topics include cost classification, cost behaviour, control and accounting for the elements of cost; job-order costing, integrated and non-integrated accounts, accounting for materials, labour and overheads.
 

ADMN 408
Cost Accounting II 
Prerequisite: ADMN 407 Cost Accounting I. This is an advanced course that goes beyond the scope of Cost Accounting I.  The development, interpretation, and use of relevant cost behaviour, control, and traceability concepts for management planning, controlling, and decision making are emphasised. Topics include: an introduction to product costing, the contribution concept, C-V-P analysis, contract costing, direct costing, performance standards and variance analysis, process costing etc.
 

ADMN 409
Taxation 
Prerequisite: ADMN 302 Financial Accounting IV or consent of the department.
The course seeks to present the subject-matter of Taxation as a major fiscal tool for socio-economic management at the macro, corporate and individual financial management levels. The conflicting social, economic and political interests that impact on tax policies is also examined.
 

ADMN 412
Public Sector Accounting 
Prerequisite: ADMN 302 Financial Accounting IV or consent of the department. The course is designed to introduce students to accounting for the public sector, highlighting on budgeting and accounting systems in the public sector. It also introduces students to financial administration procedures and practices in both the central and local government with emphasis on District Assemblies in Ghana.
 

ADMN 414
Monetary Theory 
This course deals with the importance of money in finance and economics; hence it deals with the roles of money and the effects of monetary developments on businesses and the economy as a whole. Students should have a good grasp of undergraduate macroeconomics and finance as well as a good quantitative hold.
 

ADMN 417
Health Planning
This course book is concerned with providing students and managers of health systems with an understanding of the conceptual framework and skills in health planning and how these can be applied to health systems of developing countries. The course book is concerned with providing managers of health systems with the conceptual framework and skills in health planning and how they can be applied to the health systems of developing countries. Developing countries are witnessing accelerated interest in the application of modern management methods to health services, systematic appraisal of health care systems an their components and rational planning to allocate scarce health resources efficiently according to accepted priorities.
 

ADMN 419
Health Law
This course is designed to assist students to appreciate the historical development of health institutions and legislation in Ghana. The course content includes the examination and analysis of health legislation, hospital institutions (definition and classification), boards and personnel of health institutions and mental health institutions. The course further examines the issues of hospital fees, coroner’s role, trespass, negligence, nuisance, suspected theft or misappropriation, consent to treatment, disposal of property of deceased patients etc.
 

ADMN 421
Comparative Health Systems
This course will provide an overview of the health care systems in different countries of the world. Specifically, the course will examine the prevailing health care systems regarding planning, organisations, financing, delivery, utilisation, control and relative roles government and private sectors play. Common conceptual and practical problems, varied responses employed by these countries in dealing with the constraints imposed upon their health systems by differing geogra-phical, demographic, economic political, social, traditional and cultural systems will be explored.
 

ADMN 423
Purchasing And Materials Management
 In Health Services/Supply Management
 

This course will provide an overview of the health care systems in different countries of the world.  Specifically, the course will examine the prevailing health care systems in developed and developing countries, as well as developed health care systems regarding planning, organisations, financing, delivery, utilisation, control and relative roles government and private sectors play.  Common conceptual and practical problems, varied responses employed by these countries in dealing with the constraints imposed upon their health systems by differing geographical, demographic, economic, political, social, traditional and cultural systems will be explored.
 

ADMN 425
Public Administration
This course introduces students to the changing role of the Public Sector (PS) and its implications for managing the PS. It concentrates on the methods of improving the operational efficiency, capacity and productivity of institutions within the PS. The key conceptual issues to be explored in this context include market discipline in PS performance management and competency; privatiza-tion and structural adaptation; participation and democratic management; decentralization and local initiative; transparency and how to make PS institutions more responsive and accountable to the people they intend to serve. 
 

ADMN 428
International Finance & Banking
This course is natural and logical extension of the principles of the foundation course in Corporate Finance or Financial Management. It builds on and extends the framework and basic principles provided by domestic corporate finance to account for those dimensions that are unique to decisions in a competitively dynamic global context. Coverage will extend to the use of financial analysis and reasoning in solving international financial problems and decision-making. The traditional areas of Working Capital Management, Capital Budgeting, Cost of Capital, and Finan-cial Structures will be covered from the perspective of a Multinational or Transnational Enter-prise. The additional areas will include multiple currencies with frequent exchange rate changes, varying rate of inflation and interest, different tax regimes, multiple money markets, exchange controls, segmented capital markets, political risks, and international banking developments.
 

ADMN 429
Elements Of Risk And Insurance

This course aims at providing the participant with a very clear understanding of the concept of risk, particularly in insurance business practice. It offers the student an appreciation of the issues involved in the determination of the portfolios of risks, as well as the evaluation and the pricing of risks.
 

ADMN 431
Financial Markets
This course aims to provide students with a basic understanding of financial markets and institutions. The course covers financial intermediation and innovations, key regulatory trends both in the Ghanaian financial market and international financial markets. Activities and characteristics of depository and non-depository institutions are covered. The course also touches on the roles of the money and capital markets in the economy. 
 

ADMN 433
Commercial Banking And Finance

The course is aimed at exposing the student to the use of the principles of finance in banking.  These principles would have been covered in Business Finance I & II. Banking theory is introduced with respect to bank asset, liability and liquidity management. Topics include the importance of banks in the Ghanaian economy; bank operations and risks; deposit creation; asset/ liability and liquidity management; interest rates and bank management; credit risk management, types of bank loans; bank costs; bank regulation and capital; innovation and technology in banking; bank valuation and performance and bank strategic planning.  
 

ADMN 434
Insurance Of Liabilities


By the end of this course the participant should know and appreciate the law in relation to insurable liabilities; be able to apply the knowledge acquired to providing solutions to practical problems in particular situations; become conversant with the technical process of underwriting, administration and handling of claims arising from liability risks, and also understand the reinsurance of liability risks.
 

ADMN 436
Insurance Of Transportation
This course provides the participant with knowledge about the main types of transportation insurance and the legal framework within which these insurances operate. The course provides an understanding of the technical issues involved in the underwriting, administration and claims management of transportation risks. It also examines the importance, types and forms of reinsurance applicable to the original transportation risks. 
 

ADMN 437
Assurance Of The Person
This course focuses on the major insurances relating to the bodily sphere of the individual. By the end of the course, the participant should understand the basic issues in Life, Accident and Health insurances. In particular the course provides deeper knowledge about the different types of life policies and their economic uses, as well as the concepts and the technicalities in underwriting, documentation and claims management in life insurance.
 

ADMN 441
Property & Pecuniary Insurance

This course is in two parts. Part one aims at providing fundamental knowledge about the basic principles and the essential features of property and pecuniary insurances. Part two deals specifically with fire insurance, which constitutes the major aspect of this branch of insurance. By the end of the course, the participant should appreciate the main tools required in underwriting and processing fire policies as well as managing claims effectively.
 

ADMN 442
International Marketing
The course is designed to introduce students to the theory, nature and practice of international and export marketing. It builds on the student’s previous marketing knowledge (Elements of Marketing) and applies this within the framework of competitive and changing world marketing imperatives. The course addresses issues like:  the nature of international business compared to domestic marketing; factors that impact the decision to internationalize; evaluation and selection of foreign markets; the various modes of foreign market entry; adaptation of marketing programmes to specific market conditions; and organisation of international activities.
 

ADMN 444
Retailing
Retailing as a course, is structured to teach those business activities involved with the sale of goods and services directly to final consumers. The objective of this course is to expose students to the crucial role played by retailing in any marketing process as part of the distribution function. The student also acquires knowledge of the major types of retailers, managing the retail function, service retailing, internationalization of retailing and the future of retailing.  
 

ADMN 445
Insurance Management


After completing this course, the student should understand how insurance enterprises are organised; know the basic characteristics of insurance cover and understand the production processes involved; appreciate the management functions in insurance business; understand the operational environment of insurance enterprises in particular the regulatory framework and be able to relate the insurance sector to other sectors of the economy.
 

ADMN 446
Industrial Relations
This course examines the contractual aspects of human resource management. It deals with the issue of union-management relations and considers the environment in which industrial relations takes place. It looks at the issue of strikes, collective bargaining and negotiations and presents the theories and traditions which have historically influenced labour relations: Marxist/Radical theory, Pluralist and Unitary perspectives.
 

ADMN 448
Manpower Planning
This course is intended to expose students to the intersection of Human Resource Management with Corporate Strategy. It seeks to bring the practise of people management into the thinking of top management because the success or failure of the enterprise is directly linked to key human resource activities such as recruitment, training and compensation. This course will therefore deal with how to plan to have staffing at acceptable levels, with the right skills mix and the appropriate strategies to maintain staff.
 

ADMN 451
Integrated Marketing Communications (IMC) I
This course is designed to provide students with knowledge and understanding of the concept of integrated marketing communications and how it can be made to work effectively within an organisation. It provides the student with skills to co-ordinate all the communication activities of an organisation to deliver a cohesive, consistent, and effective message to its target markets.  Specifically, the course covers sales promotion, direct marketing, packaging, sponsorship, public relations, etc, so that the expert can offer a better “one-stop” quality service to clients in agency situations. Emphasis will be laid on the application of the concept within the Ghanaian business environment.  
 

ADMN 452
Integrated Marketing Communications (IMC) II 
Integrated Marketing Communications II is a continuation programme. Students are expected to build upon the knowledge acquired in  IMC I, of the first semester. IMC II progressively focuses on the managerial aspects of analysis, planning, implementation and control of the IMC programme, with particular reference to the elements of the promotional mix (excluding personal selling). The main objective of the course is to provide, at the undergraduate level, the requisite skills that will enable students to apply the concepts of integrated marketing communications within different organizational set-ups. Emphasis will be laid on the application of the concept within the Ghanaian business environment.  
 

ADMN 454
Investment Fundamentals 
The course is about investment in marketable securities. Accordingly, the course focuses on the investment environment and process. The investment environment encompasses the kinds of marketable securities that exist particularly in Ghana and where and how they are bought and sold. The investment process on the other hand is concerned with how an investor should proceed in making decisions about what marketable securities to invest in, how extensive the investments should be, and when the investments should be made in order to maximize the return given the associated risk. Specific topics treated include, organization and functioning of security markets, sources of security information and measurement of indicator series. Valuation principles and practices including analysis of financial statements are covered. Analysis of bonds and stocks using fundamental and technical approaches are covered. Portfolio theory is also studied in this course.
 

ADMN 455
Marketing Management I 
Marketing Management is the process of analysing the business and its environment, planning, implementing, co-ordinating and controlling programmes in relation to the conception, pricing, promotion and distribution of products, services and ideas to create exchanges with target markets in order to achieve organisaitonal objectives. Thus, although the marketing student may have learned the basic principles of marketing, specifically, the course seeks to address conceptual issues related to areas like customer analysis, marketing research, market segmentation and positioning from a managerial perspective.
 

ADMN 456
Marketing Management II 
This course builds on Marketing Management II. It seeks to equip the student with skills that will enable him/her to develop competitive marketing strategies as an integral part of the total corporate strategy as well as develop strategies for selected situations. Furthermore, the course provides skills for the development of appropriate organizational structures for effective implementation of strategies. The course finishes off by equipping the student with tools for monitoring and controlling marketing programmes.
 

ADMN 458
Pensions And Social Insurance Schemes


This course aims at making the participant aware of the need for an effective social security system and provides the background to pension schemes. It is aimed at enabling the participant to distinguish between social insurance and private individual insurances. It outlines the key issues involved in the organisation of social security schemes and discusses the characteristic features of the main employee benefit schemes. 
 

ADMN 462
Health Insurance 
By the end of this course, the participant should be aware of the differences in the nature of private individual health insurance and the social national health insurance schemes; understand the operational aspects of health insurance schemes; distinguish between individual and group health insurance schemes and also explain the business uses of individual health insurance.
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